
 

A Case of Glasgow’s Music Industry 

 



1. A Brief Introduction from Literature to Research Questions 

2. Findings As At… 

3. Preliminary Conclusions 

4. Questions??? 

 

 

 

 



The Entrepreneurial Process 

 

1. Defining entrepreneurship 

2. A Process or an Event? 

3. A Process Perspective 

4. Causal or Effectual?  

 

 

 

 

 

Bobo’s in Paradise 
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Does a Creative Milieu Exist in Glasgow? 

Does Glasgow’s music industry have this kind of environment? (Hard and Soft) If so, does this 

environment help facilitate and support entrepreneurship within the music industry?  



1.  Explore in-depth the entrepreneurial process of individual entrepreneurs within the 

music industry in Glasgow. 

  

2. Build an understanding of the role that Glasgow’s creative milieu plays in supporting 

individual entrepreneurs in the music industry. 

 

3. Establish the role and importance of personal and professional relationships in 

supporting entrepreneurs within the music industry in Glasgow. 

 

Does Networking in the Creative Milieu Facilitate  

Entrepreneurship? A Case of Glasgow’s Music Industry 
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How does this environment 

(milieu) impact the 
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“It really wasn’t planned”….. 

 

“I always went to gigs”…… 

 

“I just kind of worked my way up”…. 

 

“It’s about getting out there”….. 

 

“Ask for help, don’t be afraid”….. 

 

“We were naive in the beginning, and then we 

learned we needed to make money”….. 

 

“Entrepreneurship and Music an Oxymoron”….. 

 

“Run your band like a business”….. 

 

“Know as much as you can”.…. 

 

“It’s on-going”…. 

 

“Create a niche for yourself”….. 

 

“Getting our manager Kenny has lifted a weight off 

of my shoulders”….. 

 

“Technology has changed the game”….. 



 . 

 

 

Glasgow is a creative city.  A musical city and must be acknowledged as such.  The city is home to the arts, sports, business 

and technology and provides a considerable amount of support for all its industries.  The respondents all discuss Glasgow 

fondly with many recalling gigs and venues, yet none state that it is important in terms of the industry or their business.  

However it is clear from discussions the city is important as it provided the places and spaces where interactions take place, 

yet recently shifts in the wider musical community has changed the structure of the music industry in the city and now 

traditional ways of doing things are no longer satisfactory to fully understand the industry and its sub-sectors.  While there is a 

wide range of presence in the industry, the music sector is characterised by its lack of major connectedness, yet the support 

available for those in the industry who would actively seek it out it clearly apparent.  However with freelance and project work 

increasing in response to digitisation and saturation, market shifts have changed the industry ‘glocally’, and with little in-depth 

knowledge or up-to-date data about the industry as a whole the viability of the support on offer has been impacted: and for 

many any discussion of support was about money rather than information or advice.  Yet while money may have been on the 

minds of the majority, the reality is less skewed and in fact the industry itself seems to be its own worst enemy.  From the 

interviews it seems some did receive financial support, yet did not acknowledge nor discuss it and instead states the support 

‘still wasn’t enough’, yet for them all (the entrepreneurs in this study at least), the ‘true’ support comes from friends and family, 

and the relationships that are developed and nurtured over time as part of their lives and in their own respective milieu: both 

the personal and the professional. 

Conclusions… 
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